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Why advertise in Michigan Retailer?
With every issue, we reach 
retail owners, managers 
and executives who make 
spending decisions
for 15,000 stores and 
websites across the state. 

As the official publication 
of the Michigan Retailers 
Association, we are the best 
vehicle for reaching the 
largest international chain to 
the smallest independent
store-owner.

Michigan Retailers Association is the unified 
voice of Michigan’s retail industry and a

trusted resource for all types of businesses.
Michigan retailers provide more than 870,000 

jobs to Michigan workers and are responsible for 
20% of Michigan’s total economic activity.

Chris Copp and father 
Gary Copp pose in a 
lumber storage ware-
house area at Carson 
City Lumber Co. in 
Carson City, MI.

Volume 46 No. 1

www.retailers.com

RESILIENCE 
BUILDS LEGACY
Carson City Lumber - 
Determined to Make it 
Through Century Mark

Dublin Jerky & BBQ:
A Lesson in Tenacity

Tips to Keep Your Website
in Working Order

In Her Own Words:
Ann Arbor’s Mast Shoes

FEB/MAR
2021 

The official publication of 
the Michigan

Retailers Association

Our audience
department stores • discount stores • grocery stores • sporting good stores

• drug stores • gift stores • hardware stores • shoe stores • jewelry stores
• furniture stores • auto service and tire dealers • book stores • record stores

• brick and mortar • clicks and mortar • online • catalogue
010121

A customer enjoys a beer 
brewed by Michigrain, 
a Lansing distillery that 
changed course during 
the pandemic.

Volume 45 No. 6

www.retailers.com

PIVOTING
Hand sanitizer helps
distillery weather COVID

Music stores find ways
to keep us in tune

Tips to embrace winter
and maintain sales

MRA’s Shop 3 Challenge

DEC 2020/
JAN 2021 

The official publication of 
the Michigan

Retailers Association

Artist Brian Whitfield 
is painting a mural for 
Meijer’s new urban market 
opening in mid-October in 
downtown Lansing.

Volume 45 No. 5

OCT/NOV 
2020 

The official publication of 
the Michigan

Retailers Association

www.retailers.com

Painting spree
Murals: Are they right 
for your building?

Election: MRA’s 
Friends of Retail

Retail liability issues 
during COVID-19

What downtowns are 
doing to help retail

Backcountry North’s 
Alan Schug poses with 
high-end kayaks. But 
the Traverse City store’s 
ceiling typically has 
several lower-priced 
options hanging from the 
ceiling. They’ve all sold. 

Volume 45 No. 4

AUG/SEP 
2020 

The official publication of 
the Michigan

Retailers Association

www.retailers.com

Gearing up
Shoppers head 
outdoors

Your pandemic
compliance guide

2020 scholarship
winners named

Calming down 
angry customers

The inviting 
sales space 
outside of My 
Secret Stash in 
Traverse City.

Sidewalk sales
Selling outdoors to help 
customers feel safe

Small grocers discover
benefits from the pandemic

The importance of
contactless credit card
processing 

By the numbers: MRA’s
initiatives during the shutdown

Volume 45 No. 3

JUN/JUL 
2020 

The official publication of 
the Michigan

Retailers Association

www.retailers.com

Herbruck’s 
stays on the 
cutting edge in 
both the art and 
science of egg 
production.Volume 45 No. 1

FEB/MAR 
2020 

The official publication of 
the Michigan

Retailers Association

www.retailers.com

Chickens & eggs
Herbruck’s Poultry Ranch owners 
prepare for a cage-free world

A resource for family-owned 
businesses

Tips to ensure your parking
lot is safe 

2019 Legislators of the Year

An iconic clothier
How Kositchek’s has stayed 
relevant for 154 years 

Enroll for your share of the 
VISA/MasterCard class action suit

Know the legal pitfalls of 
putting merchandise on sale

Your 2020 retail calendar

Volume 44 No. 6

DEC 2019/
JAN 2020 

The official publication of 
the Michigan

Retailers Association

www.retailers.com

David Kositchek 
has mastered the 
art of retail as a 
fourth-generation 
clothier. 



7.8125” x 10.25” . . . . . . . . . . . . .             $900  . . . . . . .       $700  . . . . . . . . . .          $650

7.8125” x 5.0” . . . . . . . . . . . . . . . .                $500  . . . . . . .       $300  . . . . . . . . . .          $250

3.781” x 10.25”  . . . . . . . . . . . . . .              $500  . . . . . . .       $300  . . . . . . . . . .          $250

3.781” x 5.0” . . . . . . . . . . . . . . . . .                 $250  . . . . . . .       $200  . . . . . . . . . .          $150

3.781” x 2.375”  . . . . . . . . . . . . . .              $125  . . . . . . .       $100  . . . . . . . . . . .           $75

1-2 3-5 6Width x Height

Ad sizes and rates information

Ad preparation
All advertising should be 
provided in a digital format. 
The preferred format is a Press 
Quality Adobe Acrobat PDF file. 
All fonts should be outlined and 
images must be embedded.
 

Note: Five percent discount for pre payment.

Cost per issue/number of issues

Ad size

All embedded images should be a 
minimum of 300 ppi (pixels per inch). 
Color images must be CMYK. Any 
spot colors in your advertisement 
must be converted to CMYK.
 

Ad submission
Send files via email to
news@retailers.com
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Michigan Retailer
distribution
The Retailer goes to our 
members and recipients 
from supporting industries. 
This map shows the
municipalities where our 
members are located.
One dot may represent
the location of several
members’ stores.

FEB / MAR
Reserve: Jan. 17
Submit: Jan. 25
Mailed: Feb. 11

APR / MAY
Reserve: March 18
Submit: March 25
Mailed: April 12

JUN / JUL
Reserve: May 18
Submit: May 25
Mailed: June 11

2021/2022 Ad deadlines

AUG / SEP
Reserve: July 16
Submit: July 23
Mailed: Aug. 10

OCT / NOV
Reserve: Sept. 17
Submit: Sept. 24
Mailed: Oct. 11

DEC / JAN
Reserve: Nov. 15
Submit: Nov. 25
Mailed: Dec. 10

www.retailers.com
www.buynearbymi.com

Mary Cambruzzi, owner of FOUND in Ann Arbor, member since 2005.



Your best bet
to reach stores 
across Michigan

Contact us:
Story ideas/
ad sales:
Jennifer Rook
jrook@retailers.com
800.366.3699 ext. 348

Ad coordination:
Rachel Schrauben 
rschrauben@retailers.com
800.366.3699 ext. 346

Ad design:
Pat Kerwin
pdkerwin@retailers.com
800.366.3699 ext. 342

What you need to
know to advertise in
Michigan Retailer

Jim and Nancy Mitchell, owners 
of Mitchell’s Department Store in 
Leslie, pose with their Michigan 
Centennial Retailer award.


